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CULTURE AND AUDIOVISUA AL

Why we need a European culture

and audiovisual policy

Fostering a wealth of culture and
creativity

Culture and creativity are at the core of the European
project. Culture shapes our identities, aspirations and
how we relate to others and the world. It also shapes
the places and landscapes where we live and the
lifestyles we lead.

The rapidly changing pace of technology presents both
opportunities and challenges for Europe’s cultural and
creative sectors. The European Union (EU) is committed
to helping all those involved in these sectors — from
local communities celebrating their cultural heritage to
the producers of an award-winning film — to embrace
the chances that come their way and overcome the
obstacles they face.

The challenges are significant. Cultural diversity is an
asset for the EU, but linguistic and cultural differences
lead to market fragmentation. The global economic
crisis makes it increasingly difficult to access finance in
the creative sector. New digital technologies are having
a great impact on traditional distribution methods

— vast content libraries have come off the shelves and
onto hard drives, but it is difficult to build sustainable
business models.

A creative boost to more than just the
economy

Europe’s cultural and creative sectors contribute to
economic growth, employment, innovation and social
cohesion.

The sectors represent around 4.5 % of European gross
domestic product and account for some 3.8 % of the EU
workforce (8.5 million people). In addition, Europe’s
cultural and creative sectors have proven to be more
resilient than other sectors in times of economic
downturn and contribute to innovation, skills
development and urban regeneration, while positively
impacting other sectors such as tourism and
information and communication technology.

The countries of the European Union all have their own
way of dealing with issues relating to culture and
audiovisual policy. The work done by the EU
complements this and adds a new dimension to it.

Information gathered from the EU as a whole can be
used to support national policy decisions or provide
examples of best practices that others can share.
Dedicated cooperation mechanisms among EU Member
States have been established for this purpose.

The EU is investing €1.46 billion over the 2014-20 time
period in the cultural and audiovisual sectors through
the Creative Europe programme, which replaces the
Culture, MEDIA and MEDIA Mundus programmes. This
represents a 9 % increase on previous budget levels.

The Creative Europe programme seeks to enhance our
shared cultural heritage by supporting cultural cross-
border projects such as cooperation actions, platforms
and networks as well as literary translation projects.
Creative Europe also complements national funding to
strengthen European cinema, increase the circulation of
new films and make the audiovisual sector more
competitive. A single market for audiovisual media and
the establishment of a safer Internet programme to
protect children online across the EU are just two ways
in which an EU-wide approach can go further than
tackling such issues at national level.

Many regions and cities see how culture and the
creative sectors contribute to their economic
competitiveness and create jobs. This is why EU
regional policy supports strategic investments in culture
and the cultural and creative sectors through dedicated
funds.
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EU ‘PRIX MEDIA’: Since 2012, the EU ‘Prix MEDIA’ has
been awarded to the film with the most box office
potential submitted for development support from the
MEDIA Programme. The scriptwriter and the producers
of the selected project are honoured during the Cannes
Film Festival.

EUROPEAN BORDER BREAKERS AWARDS: Europe’s
rich cultural diversity is manifest in its emerging
musicians. The European Border Breakers Awards
(EBBAs) celebrate European artists who are successful
in crossing borders with their first European release.
The award highlights Europe’s great musical talent,
encouraging artists to share their music across the EU.
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Prizes help give young
professionals the boost they
need — here the European

Border Breakers Awards
2014.

EUROPEAN UNION PRIZE FOR LITERATURE: The
European Union Prize for Literature aims at putting the
quality and diversity of Europe’s contemporary
literature in the spotlight by promoting greater
circulation of literature within Europe and by stimulating
reader interest in non-national literary works. Publishing
houses can also apply for the translation of the winning
books through the Creative Europe programme.

EUROPEAN HERITAGE LABEL: The European Heritage
Label is awarded to sites that have been symbolic to
the European integration process. These sites celebrate
and symbolise European integration, ideals, values and
history. They are carefully selected for their symbolic
value, the role they have played in European history and
the activities they offer in order to bring the European
Union and its citizens closer together.
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European Capitals of Culture

Since its inception nearly 30 years ago, cities
all over Europe have been competing for the
coveted title of European Capital of Culture.
Being a European Capital of Culture can give
cities new creative impetus, build new local
qudiences for culture and help local cultural
operators develop networking activities on the
European and global scenes. It can also be a
unique opportunity for cities to regenerate
themselves, change their image or raise

their profile internationally, which can in turn
contribute to developing tourism and attracting
new investment.

The European Capitals of Culture can equally
make a valuable contribution to social inclusion
and intercultural dialogue, for example, through
imaginative community outreach programmes
and the effective use of volunteers.

But above all European Capitals of Culture offer
citizens from Europe and beyond the possibility

to discover the great cultural diversity of our
continent and to look freshly at our common roots,
history and values through the numerous cultural
events hosted by title-holders.

‘European Capitals of Culture are a clear
illustration of the EU’s commitment to cultural
diversity, but also of how culture can unite
neople within Europe. They are proof that
culture has a major role to play at the heart of
our policies of sustainable development, because
they are part of the long-term development

of European cities and their regions, as well

as a source of stimulus for dynamism, creativity,
but also social inclusion.” José Manuel Barroso,
President of the European Commission

cooo0oO0O0OO0O0ODODODOOOO0OOOCDORDROOOCO0OOD0ODOD0O OO0 ooo0o0o0O0O00O0 00 eo0o00OOOO0OO0ODOCOCODDODOODOOO0

Street activities in Umed — one of the European Capitals
of Culture in 2014.

EUR-TEXT — Back to the future!

EUR-TEXT brings together artists from the Czech
Republic, France, Malta and Poland from different
fields (music, fashion, visual art) with the aim of
connecting contemporary expression with European
cultural heritage.

Whether it is a fashion show inspired by classical
paintings, the interpretation of Schubert’s
Symphony No 9 performed on period instruments or
the exhibition of artworks inspired by fashion
design, EUR-TEXT creates a dialogue between the
past and the present to really go ‘back to the
future.”’
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Small and medium-sized enterprises (SMEs) in the Another aim of Creative Europe, throughout all its N

cultural and audiovisual sectors need finance to grow actions, is to stimulate new techniques to develop and

their activities and businesses, but most of them foster long-term audiences for European cultural works.

experience difficulties obtaining loans from banks. o |
Audience development has a multi-dimensional concept,

From 2016, a cultural and audiovisual sectors facility with cultural, social and economic dimensions and

will progressively be implemented to provide SMES with  relates to:
access to finance. In addition, a new Capacity Bu_ilding | |
Scheme will provide expert services to lenders to . building new audiences;

increase their understanding of the cultural sectors.
. deepening the relationship with existing audiences;

. diversifying audiences;

. developing European cooperation on media literacy.

Find out more

If the issues raised in this publication have sparked your interest,
you can find more information on the following sites:

P Creative Europe, the European Commission’s framework programme for support to the culture and media
sectors: http://ec.europa.eu/programmes/creative-europe

P Questions about the European Union? Europe Direct can help: 0080067891011
http://europedirect.europa.eu
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